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- Marketing is the interface of world
economies...

- The marketing neglected person is
neglected by the markets...

- What benefit does the merchant,
industrialist, or craftsman build a store,
factory, or workshop if there is no
market to sell his products?

- How many products were not known
and remained in the minds,
warehouses, or workshops of their
owners because they did not find their
way to the market!

- Even great products need good
marketing
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Based on the foregoing came the
importance of marketing and
developed the science of
marketing and its approaches
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What are the most important
pillars of marketing?

- Elements of the Marketing Mix

- Market Research
- Study consumer behaviour
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New business environment:

- Changes in space-time issues

- Changes in consumer / user
behaviour.

- Changes in marketing research
mechanisms.

- Virtualization and simulation.

- The evolution of the marketing mix
elements.
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It has significantly improved in e o J) Yilag

effectiveness, efficiency and number . e
and still due to many reasons: B Clatie a8 ‘fd‘ Byaall dipdf -
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- The new environment that imposed
new products. (A8l Aagiml) &l ¢ilN)
- Moore's Law which is very effective

(successive technological revolutions)
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there are several classifications of the s la @J;M
electronic marketing mix elements, il
including: ‘
- the product -
- price. 2 )50-
- distribution. 2 il
- Promotion . i
- Website design. '@’jﬂ pras
- Security ¥l s -
- Virtual community. () Y adiall-
- Cu.stomer service. sl dasas
- Privacy.
- Personalization. Apa padll-
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The Hands project realized this so hiss
title was:

Traditional Craft heritage: Training,
design and marketing in Jordan and
Syria

He noted the importance of marketing
in the title
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E-marketing can contribute to .
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reaching many interested groups in
remote geographical areas if
electronic marketing strategies are
used for this.
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- May contribute to reaching ] el
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markets with high purchasing
power that can acquire this type of
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special products. 1
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- May contribute to finding
someone to support this type of
private production.
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Among the digital marketing strategies
that can be followed:

- Search Engine Optimization strategy
(On-page SEOQ/ Off-page SEO)

- an email marketing strategy (creating \‘
and testing targeted email lists) .

- the influencer marketing strategy
(focusing on influencers)

- a paid advertising strategy (general -
programmed)
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- Social media marketing strategy
(choosing the right channel -
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- The marketing strategy by conversion-
rate-optimization
(Number and orientation of visitors)

- Content marketing strategy (blogging -
creating content)
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Thank you




